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Information

o These Close Study Products (CSPs) have been selected as a starting point for the analysis of
media products as part of the GCSE Media Studies course.

Some questions in the GCSE Media Studies Examination Papers will focus on these CSPs.
All of these products must be studied.

It is advised that this list is supplemented with other products.

This booklet cannot be taken into the examinations.




Close Study Products
Introduction
What are Close Study Products?

Close Study Products (CSPs) are a range of media products that you must study in order to meet the
requirements of the specification and prepare for the exams. A ‘product’ means something produced by
a media industry for a media audience, for example, a television programme, a website or a video
game.

How are the CSPs chosen?

The CSPs are chosen by the exam board. Between them, they enable you to study examples of all the
following media forms:

Television

Film

Radio

Newspapers

Magazines

Advertising and marketing

Online, social and participatory media
Video games

Music video.

Some of these forms must be studied in-depth: including at least one audio/visual form, one print form
and one online, social and participatory media form.

What does ‘in depth study’ mean?
The forms you will study in depth are:
Television (audio/visual)
Newspapers (Print)

Online, social and participatory media
Video games.

For this specification you will study some linked online, social and participatory media products in
conjunction with associated video games.

You will explore these forms and associated CSPs in relation to all four elements of the GCSE Media
Studies Theoretical Framework:

Media Language
Media Representations
Media Industries
Media Audiences.



What about the forms and products that aren’t studied ‘in depth’?

The other forms and products must be dealt with just as thoroughly, but only in relation to one or two
of the elements of the media framework, as follows:

Media Language and Media Representations

e Magazines
e Advertising and marketing

Media Industries and Media Audiences

e Radio
e Music video

Media Industries
e Film

As with the in-depth CSPs, you will also need to study the ways in which these CSPs reflect the
social, cultural, historical and political contexts in which they were produced.

Do | have to study all the CSPs?

The short answer is yes. To prepare for the two exams and the coursework (NEA) you will need to
study all of the CSPs following the guidelines set out in the CSP booklet. In addition, it will obviously
be helpful for you to look at other examples of media products in order to practise your skills of
analysis and evaluation. This will help you to prepare for the exam as at least one media product will
be included that is not a CSP.

How do | study the CSPs?

That’'s what this Student Guide is for. Each CSP is briefly described and there are suggestions about
how to link your studies to the theoretical framework and the contexts.

In the case of products linked to Media Industries and Media Audiences, it will not be necessary to
analyse the content of the products themselves but you will need to be thoroughly familiar with
producer and audience issues. The CSP booklet will guide you through this by explaining what you
need to know in relation to each product.
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How will CSPs feature in the exams?

The first exam paper, Media One has sections on Media Language and Media Representations
(Section A) and Media Audiences and Media Industries (Section B).

Section A features questions on two of the following forms: magazines, advertising/marketing,
newspapers, video games and online, social and participatory media.

Section B features questions on any two of radio, music video, newspapers, video games, online,
social and participatory media and film.

The questions themselves will focus on the theoretical framework and contexts of the media, but you
will be expected to answer by reference to the relevant CSPs.

The second exam paper, Media Two includes questions based on the screening of a clip from one of
your television CSPs. There will also be questions based on one of your other in depth studies
(newspapers or video games and/or online, social and participatory media).

As with Media One, the questions themselves will focus on the theoretical framework and contexts of
the media, but you will be expected to answer by reference to the relevant CSPs.

Are the CSPs linked to the coursework (Non Examined Assessment)?

Yes, you will choose from a range of production briefs that are linked the CSPs. The knowledge and
understanding built up in your study of the CSPs will help you to create your own media production.



Product: Class (2016) BBC TV Series. Episode 4: Co-owner of a lonely heart — Television
Available on DVD.

This is an in-depth CSP and needs to be studied with reference to all four elements of the
Theoretical Framework (Language, Representation, Industries, Audience) and all relevant
contexts.

Selection Criteria

As a spin off from Dr Who, first made available on BBC3 this product has some cultural
significance and demonstrates emerging trends in the development of media. The content also
raises issues of social significance, particularly through the representations of groups and
individuals. The significance of historical context is highlighted by the invitation to study similarities
and differences between this product and another television product: Dr Who, An Unearthly Child
(1963)

What do | need to study? Key Questions and Issues
This product relates to the theoretical framework by providing a focus for the study of:
e Media Language

How are codes and conventions used to communicate meaning in Episode 4 of Class?
You will need to practise your skills of semiotic analysis in developing an understanding of
this product.
Identify the genre of Class as it is demonstrated by Co-owner of a lonely heart. Are there
any elements of hybridity or intertextuality? How would you describe the narrative
structure? How useful are narrative theories (such as Propp) in the analysis and
understanding of this product?

¢ Media Representations of place, education, masculinity and femininity, heterosexuality
and homosexuality, ability and disability, class and age. The fantasy theme also invites
study of representations of the world through constructions of reality. A number of
stereotypes are featured; you will need to identify these and explain their functions. The
social, cultural and political significance of representations can be considered in relation to
the aims of the producers, the target audience and the context in which the series Class
was produced.

¢ Media Audiences. You will need to investigate the critical reception of Class and the size
of its audience. Who was the target audience for Class and how did this affect its
marketing and distribution? What evidence is there of specific audience targeting in
Episode 4? How did Dr Who fans react to Class? What pleasures, uses and gratifications
are available to the audience of Class? What are the factors that influence whether or not
audiences accept or reject the preferred readings of this product?

e Media Industries. You will need to explore the role of BBC3 within the BBC as a whole
and the broader issues arising from the convergence of broadcast and online platforms for
television. How are programmes such as Class funded and commissioned? How are
television programmes regulated on different platforms (e.g. broadcast, on-demand,
video)?

e Historical, social and cultural contexts. Dr. Who as an enduring cultural phenomenon
can be studied by contrasting Class (2016) and the first ever episode of Dr. Who (An
Unearthly Child, 1963). What are the similarities and differences between these media
products in terms of when they were produced? How do the two products reflect society
and culture at the times of their production?
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Product: Dr Who (1963) BBC TV Series. Episode 1: An Unearthly Child — Television
https://www.dailymotion.com/video/x500i91 Also available on DVD.

This is an in-depth CSP and needs to be studied with reference to all four elements of the
Theoretical Framework (Language, Representation, Industries, Audience) and all relevant contexts.

Selection Criteria

Audio-Visual. Television. As the first ever episode of Dr. Who broadcast in 1963, An Unearthly Child
has historical, cultural and social significance allowing for a comparison of changing representations
of social groups with the contemporary television product Class. It provides useful opportunities for
analysis using knowledge, understanding and skills drawn from the theoretical framework. It also
demonstrates (by contrast) principles of development of genre conventions and the impact of new
technologies on the production process.

What do | need to study? Key Questions and Issues
This product relates to the theoretical framework by providing a focus for the study of:
¢ Media Language

How are codes and conventions used to communicate meaning in Episode 1 of Dr Who? You
will need to practice your skills of semiotic analysis in developing an understanding of this
product. Identify the genre of Dr Who as it is demonstrated by An Unearthly Child. How would
you describe the narrative structure? How useful are narrative theories (such as Propp) in the
analysis and understanding of this product?

¢ Media Representations of place, education, masculinity and femininity, class and age should
be considered. The fantasy theme also invites study of representations of the world through
constructions of reality. A humber of stereotypes are featured; you will need to identify these
and explain their functions. The social, cultural and political significance of representations or
the absence of representation of some social groups can be discussed in relation to the aims
of the producers, the target audience and the historical context in which the series Dr. Who
was produced.

e Media Audiences. You will need to investigate the target audience for Dr. Who. What
narrative techniques are used to engage the audience in Episode 1? What pleasures, uses
and gratifications are available to today’s audience of An Unearthly Child? How may
contemporary audiences interpret this product differently from the original audience in the
1960s?

e Media Industries. You will need to explore the role of the BBC as a public service
broadcaster in the 1960s. What are the similarities and differences between An Unearthly
Child and Co-Owner of a Lonely Heart in terms of production processes and technologies?
Consider the difference between the television environment of the early 1960s and today’s
multi-channel, multi-platform TV landscape. How important has the Dr Who franchise been for
the BBC?

e Historical, social and cultural contexts. Dr. Who as an enduring cultural phenomenon can
be studied by contrasting An Unearthly Child with your other television CSP: Class Episode 4.
What are the similarities and differences between these media products in terms of when they
were produced? How do the two products reflect society and culture at the times of their
production?



https://www.dailymotion.com/video/x5ooi91

Product:
Zoella - online vlogger and blogger Online, Social and Participatory Media.

https://www.zoella.co.uk — website
https://www.youtube.co.uk/user/zoella280390 — Youtube channel
https://twitter.com/zoella — Twitter
https://www.instagram.com/zoella — Instagram

This is an in-depth CSP and needs to be studied with reference to all four elements of the
Theoretical Framework (Language, Representation, Industries, Audience) and all relevant contexts.

Selection Criteria

Zoella is the name of the fashion, beauty and lifestyle vlog created by Zoe Sugg in 2009 and
posted on You Tube. The vlog has been hugely successful with audiences as has her social media
profile on other online and social participatory forms. She is one of the new generation of online
vloggers and the success of Zoella has enabled Sugg to branch into a range of other forms of
merchandising, increasing the scope of the potential influence she has over her target audience.
Zoella represents emerging developments in media technology and the products possess cultural
significance. For many students these are products they would not normally engage with.

What do | need to study? Key Questions and Issues
This product relates to the theoretical framework by providing a focus for the study of:

¢ Media Language Explore the genre conventions of each online, social and participatory
form that Zoella uses. For example, investigate the technical codes used in Zoella's vlogs
and the effect they have on the audience. Similarly, a study of her verbal codes is important
in a consideration of how she connects with her audience. Use skills of semiotic analysis to
deconstruct photographic images on her Facebook page and/or Instagram and consider
their function in creating Zoella's brand. A study of the verbal codes used in Twitter posts by
Zoella and her followers can be very illuminating in revealing the nature of the relationship
Zoella enjoys with her followers. How have these various codes become established as
conventions of this media form? What is the narrative structure of a typical Zoella
presentation on her YouTube channel?

¢ Media Representations of Zoella herself, people she can be seen with, the products she
endorses and settings she inhabits. Zoella invites a study of the extent to which she
embodies and reinforces gender stereotyping. Clearly her representation is central to the
creation of her brand but some critics argue that she trivialises female gender identity.
Through how she represents herself and her world across the online, social and
participatory forms she uses, investigate her interests, her concerns, her friendships, values
and beliefs. What sort of critical reception has Zoella had? How fair are the criticisms and
positive endorsements?

e Media Audiences Describe the demographics and psychographics of Zoella's target
audience and investigate why she has proven to be so popular with them. What is the
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https://www.zoella.co.uk/
https://www.youtube.co.uk/user/zoella280390
https://twitter.com/zoella
https://www.instagram.com/zoella

nature of her appeal? What evidence is there for specific audience targeting in her online
and social participatory products? Describe the opportunities for audience patrticipation
across Zoella's online products and consider the types of pleasure, uses and gratifications
that are available for the intended audience of these products. Consider the extent of
Zoella's influence on her target audience and the potential to generate oppositional
readings.

Media Industries You will need to investigate the development of Zoella as a commercial
brand. How does she use her online presence for self-promotion? How has she has
generated a substantial income through her online, social and participatory forms? Who
has she formed collaborations with and what are the benefits for her commercial partners in
this move away from more traditional forms of marketing and promotion? What are the
implications for traditional media industries of the success of online vloggers such as
Zoella?

Historical, social and cultural contexts. Zoella has emerged as an important cultural and
commercial influence. Her success illustrates the growing exploitation of technological
developments in the media to create a new generation of on-line celebrities. Her online
presence also draws upon the effect of participatory audiences and the nature of the link
between celebrities and their fans. Does Zoella also promote a certain set of lifestyle values
and ideals alongside discussion of make-up and fashion? Clearly this invites comparison to
be drawn with Kim Kardashian and Lara Croft as role models and their potential to create
powerful messages which contribute to shaping contemporary values and beliefs.




Product:

Kim Kardashian; Hollywood - video game

Product: Kim Kardashian social media — Online, social and participatory
https://www.facebook.com/kimkardashian
https://twitter.com/kimkardashian?lang

This is an in-depth CSP and needs to be studied with reference to all four elements of the
Theoretical Framework (Language, Representation, Industries, Audience) and all relevant contexts.

Selection Criteria

The goal of this video game is to increase your fame and reputation by working your way up to join
an A list of celebrity status. The product has cultural significance as it epitomises our society's
interest in fame and celebrity. The narrative of the game also reflects our consumerist culture and
along with the other online platforms that Kardashian uses, demonstrates how technological
developments in the media are being exploited by famous people for commercial gain and to
increase their public profile.

What do | need to study? Key Questions and Issues
This product relates to the theoretical framework by providing a focus for the study of:

e Media Language You will need to investigate narrative ingredients used in the game such
as character types, settings and events. What types of characters do we meet, where are
they and what are they doing? How does the game play drive the narrative and how does
the player impact on the action? How would you describe the visual appeal of the game?
Your skills of semiotic analysis will be helpful here. How does the choice of elements in
KKH represent the world in a way that puts over messages and values?

e Media Representations of femininity and masculinity, place, class and age need to be
studied and analysed. To what extent has Kardashian been able to control her
representation here? What types of stereotypes are featured in the game and how do they
appeal to the target audience for the game? Such questions can lead to a study of how the
use of representation can encourage audiences to aspire to a particular type of lifestyle or
to adopt a particular type of appearance. Are there any types of social groups not
represented? Discuss a feminist approach to the representations in the game.

o Media Audiences Investigate how the demographics of game players has shifted away
from the dominance of male players and describe the target audience for this video game.
What types of pleasures does playing the game offer them? Is Uses and Gratification
theory helpful in understanding the appeal of this game? Consider the types of influence
this product might have on audiences. Critics of gaming often point to their negative
influence on audiences and this might be a good place to begin your investigation.

Examine the material used to advertise and market the game. What does this tell you about
the intended target audience?

¢ Media Industries What effect has the institution responsible for KKH had on the product?
How does the game and Kim Kardashian’s online presence demonstrate convergence?
How are video games such as KKH regulated and rated? Has KKH been commercially
successful? What does KKH tell us about the ways in which the video game industry is
changing and developing?
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Historical, social and cultural contexts. The emergence of Kim Kardashian as a cultural
phenomenon can be compared with the impact and influence of both Lara Croft and Zoella.
All three invite comparisons in terms of their cultural influences on gender identity and
power. How do all three reflect the nature of online participatory audiences and the link
between celebrities and their followers?
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Product:
Video Game: Lara Croft Go (2015)

This is an in-depth CSP and needs to be studied with reference to all four elements of the
Theoretical Framework (Language, Representation, Industries, Audience) and all relevant
contexts.

Selection Criteria
Lara Croft Go forms part of the Tomb Raider video games franchise. Since its first launch in 1996,

the franchise has enjoyed phenomenal global success and has cultural and historical significance,
both in terms of the function and representation of female characters in gaming and in the
development of the gaming industry itself. As a game character, Lara Croft has polarised
opinions, some viewing her as a positive female role model whilst others are critical of her
appearance. There are strongly contrasting views of the perceived quality of the Tomb Raider
games. However, there can be no doubt of the commercial success of the franchise. Lara Croft’s
success transcends many media forms and platforms including big budget Hollywood films, comic
books and novels.

What do | need to study? Key Questions and Issues
This game relates to the theoretical framework by providing a focus for the study of:

¢ Media Language
What are the narrative ingredients of Lara Croft Go? You will need to explore features of
storytelling and consider the importance of narrative devices such as character, setting,
narrative conflicts and their resolution. Notice the division between the traditional heroic
figure (Lara Croft) and the opponents she encounters during the course of the game. There
are clear elements of the action adventure genre but these are located in the context of a
turn based puzzle game. Your analysis could focus on the connotations of various elements
including Lara Croft’'s appearance, the music and game settings. Are there any elements of
intertextuality? How would you describe the visual appeal of the game? Your skills of
semiotic analysis will be helpful here.

¢ Media Representations
Clearly, the character of Lara Croft herself as the central protagonist in the game should
begin a study of representation. To what extent does she conform or subvert the
stereotype of the female role and identity? Studying both her appearance and behaviour in
the game is important in investigating if she adopts characteristics of masculine gender
identity too. What type of audiences does she appeal to? Consider other game elements
too and the ways in which good and evil are represented. Discuss the representations of
time and place.

e Media Audiences
Who was the target audience for this video game and what types of pleasures does playing
the game offer them? How do games such as LCG fulfil audience needs and desires?

Turn over »



12

Consider the types of influence this product might have on audiences. Critics of gaming
often point to their negative influence on audiences and this might be a good place to begin
your investigation. Examine the material used to advertise and market the game. What
does this tell you about the intended target audience? Investigate and comment on reviews
of the game.

Media Industries

Investigate the company responsible for developing and publishing the game. The game is
part of a franchise. What does this mean? What advantages does a franchise offer to a
producer? You will need to investigate the reception of the game in terms of its commercial
success. How does the availability of the game across a variety of devices contribute to
this? How are video games rated and regulated?

Historical, social and cultural contexts. The emergence of Lara Croft as a commercial
brand can be studied and compared with the impact and influence of both Kim Kardashian
and Zoella. All three invite comparisons in terms of their cultural influences on female
gender identity and power. How do all three reflect the nature of online participatory
audiences and the link between celebrities and their followers? In terms of gender
representation, do you see Lara Croft as an exception or an example of a wider problem in
the video game industry?
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Product:
Newspapers —The Daily Mirror

Edition: Friday 26 April 2019
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This is an in-depth CSP and needs to be studied with reference to all four elements of the
Theoretical Framework (Language, Representation, Industries, Audiences) and all relevant
contexts. You will need to analyse the front page and the selected story (‘Kate told Harry to make
peace...then they all met up for tea’ 26/04/19) in relation to Media Language and Media
Representations. The story will need to be studied in the context of the page on which it is printed.
You will also need to study the Daily Mirror in relation to Media Industries and Media Audiences.
This means looking beyond the specific edition to consider issues of ownership, production,
funding, technologies and regulation (Media Industries) and targeting, marketing, sales and
readership, audience interpretation, fulfillment, uses and gratifications ideas and theories (Media
Audiences).

Selection Criteria

Print, - Newspapers

The Daily Mirror is a national daily tabloid newspaper that has social, cultural and political
significance. Comparison is invited with The Times which targets a different audience demographic
and has a different political and ideological viewpoint.

What do | need to study? Key Questions and Issues
This paper relates to the theoretical framework by providing a focus for the study of:
Media Language

¢ Analysis of the Daily Mirror front page and story will develop an understanding of the ways
in which the conventions of newspapers — headlines, selection of image, choice of written
language, formatting — are used to communicate meaning. You may also wish to discuss
how choices made in the construction of the front page and story influence meaning,
including creating narratives. Direct comparisons with the front page and the same story in
The Times newspaper — similarities and differences — should also be considered.

¢ Media Representations You will need to investigate the representation of social groups,
issues or events featured on the front page and in the news story, identifying how
selections made construct versions of reality, convey particular points of view, messages,
values and beliefs which reflect the political and ideological position of the Daily Mirror and
direct the audience towards particular interpretations of the content.

e Media Audiences. The target audience for the Daily Mirror will be defined in terms of NRS
categories and demographics and may be compared with that of The Times. How does the
newspaper attract its audience? What pleasures are offered to readers of the Daily Mirror?
Does the newspaper position its reader to be Active or Passive? What opportunities are
offered to audiences to negotiate or reject the preferred reading?

¢ Mediaindustries. What is the market position of this product? What are the circulation
figures and how have they changed? Who owns the Daily Mirror and how is the
organisation responding to the challenges to traditional newspapers from digital platforms?
What trends are towards convergence of media platforms in the case of the DM? How and
why are British newspapers regulated?

e Social, cultural and political contexts. This product invites further study of the role of the
press and the arguments for and against press freedom. The issues of press intrusion, the
ethics and working practices of newspaper journalists are also worth considering. In terms
of the political context you will need to investigate the Daily Mirror’s political leanings and
how they are reflected in the content you have studied.




16

Product:
Newspapers —The Times

Edition: Friday 26 April 2019

-
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Bedroom secrets |:

How to create a restful haven [

16-page property pullout

[Francis Elott Pobtical Edsior

Jeremy Hunt led a chorus of denials
from senior ministers kst night that
they were responsible for the first
knmwn leak from Britzin®s top naticnal
security body.

Theresa May came under pressurets:
allow a police inguiry intn disclo-
sure of secret talks from the National

EL: Council (NSC) about the Chi-
oens company Humwel
Mr Huni, the for ser s
tthat neither he nnr;-:gnnfhi;!;lq.nhnd
discioesd detils of Tuesday's meeti
That prompted an awkwand scramb
from other ministers to  distance

secretary, and Sajid Javid, the home

secretary, ssued categorical denials
while aides to Penoy Mordaunt, the zid
secretary, and Liam Fox, the tade see-
retary, insisted that neither was guilty.

Mrs May refused to confirm that a
formal inquiry was under way but
Whitehall is prepared for one led by the:
pofice Sir Mark Sedwill, the cabinet
secretary, i said o be determined to
draw 2 fine. Jeremy Wright, the calture:

~ Tron NI’][]

w  Marvel beginner's guide Times2

Calls for criminal inquiry as top ministers deny security leak

secretary, told the Commans in reply
to an uigent question: “We cannot
exciude the ibility of a crimimal
i gt n_rneu i

He added: “Officials, induding the
security and inteligence  apendes,
need to feel that they can gy eadvice to
ministers which ministers will treat
seriously and keep private.

“If they do not feel that, they will not

veusthat adviceand et will
warse as a result. That is why thisis
serious and that uwh}llhe&x:mrnzm
intends to treat it serio
Sir Michsel Fallon, the former
defence secretary, urged Downing
Street to call in the palice. “That would
imrr:ufruperSmLhrxd‘t’ard imvesti
gation thase who attended the
Continwed on page 2, col 3

Fee-paying
schools ‘save
the taxpayer

££20 billion’

Independent heads hit back against VAT threat

Nicola Woolcock

Education Cormespondent

Private schoals ane saving taxpayers
billicns of pounds a year, their head
teachers have said in a foroeful defence:
ofthe sectoe.

The hezds used their annual report
vesterday to assert the financial bene-
fits of fee-charging schools and the
good they are doing for society.

The schoals save the toxpayer mone
than £30 bilkon a year by educating
pupilsw howould othens ise need state:

laces and roviding employment,
gnmruunll}'hgcﬁ ﬂEumme
tions, an sis; for the | endent
Sohcls Comtt {15C) s P

Priate schools have come under
pressure from both main parties, wi
questions  maised over ther social
contribution and whether they should
continue to enjoy charitable status.

Labour has vowed to add VAT to pei-
wvate school fees to pay for free school
mesals for gtate prim: . Theresy
May also mmﬂp i pumppﬂ: their
charitable status in the kst Tory
mand'utn,ah.hwghﬂu: idea has since
been ahandoned.

Chciard Econamics found that prvate
schoals saved the tnpql:rﬂimbn
last year because children were not
taking up stateschool places. |n addition

and their i i £4.1 billion
e
value ofthework they supporied across

ﬂl: :: th h their spendi
EI37 bl ||:»-||.mm q;puﬁ

303,000 rrl:nr:than the city of Liv-
erpoal, the analy sis clyimed.

However, the report also revealed
that fiees were up by 3.7 per cent com-
jpared with kst y ear, the biggest rise in
fwe wyears Experts said that private
schoals were Iningmiﬂdle—dmfanﬂd—
will and should substantially cut fees.

Fmdlﬂmlr.\gpnnuﬂmllpq'an

rage EW.789 a child, and boand

f:n in London have neached [dﬂ.ﬂég
anaverage. Fees should be cut by 30 per
cent aver the rext teny s, according
o Ralph Lucas, editor-in-chief of The
{rood Schools Guide, This would cancel
aut the impact of putting VAT on
school fises, which Labour praj

“Many traditional backers of private
education find themselves being priced
aut of the market and as a result strug-
gle to rmise a spirited defence of schools
fromwhich and their middle-class
supporters na [onger benefit,” he said.

The 15C mid that families recenved
mare than £ bilkon of help with fees.
O the IB64 million provided by
schoals themestves, Dnl}' £422 millicn
went on means-tested bursaries and
ﬂnlnr!hlp.ak&mjahﬁumﬂ!d mik
lion more than in 2017

Lenon, chairman of the [5C,
saict “Itis hugely encouraging to see.an
increase ance again in means-tested
bumary provision for lower-inoome
families. Wee have seen schools embark
wpan ambitious fundmising campaigns
it support this important work ™

Critics said that was oo
tm&udmmlm;ﬁme

Li

T L

Fitting tribute The Duchess of Cambridge wore a

Anzac Day at

remembrance
Abbey yesterday. She was joined at the service by

thie Dulke of Sussex while her husband paid his respects in Mew Zzaland. Page

Sleep well —
things really
will be better
by morning

Tom Whipple Science Editor
Sleeping ona problem really does make:
it better, especially when prablem

is your rendition of Tedal Felipse of the
Heart d 2 karanke session.

Sdentists found that a good

night’s sleep helps us to mtionalise

ng experiences. However,
I'n-r people who suffer from insominiz,
there isno such effect, creating avicious
cincle that may reinforce sleeplessness.

“Insominia is ot anly a disorder of
sleep, but also of feding tense all day,”
Eus van Someren, from the Methes
lands Institute for Meurnscience, said.
“We rensoned: what if this s where it
starts, not in a failing sleep regulation,
bt in a failure to get rid of tension?”

The research, in the journals Brain
and Sleep, investigated this using so-
phisticated brainscannersand kamoke.

To track how people recovered from
shame, the scentists recruited volun-
teers, halfnormal skeepers and halfwith
inspmnia, and asked them to put on
headphones and sing alongw ith asong.
Because they could not hear them-
sehves, this almost they
waoukd be out of tune. Then they played
them back the sound of their singing,
and watched them cringe

Im thee fint experiment, imvalving 64
penpl!.mq-:lhsdmemmﬁllmnmr'-

that asseesed their shame, then e
pe:mad the plavback and the survey
after they had sept. People who had
sleptwedl felt betterabout their singing,
whike thoss with insomnia did not.

In the second experiment, |nm||rLr|.E
57 people, they scanned each subject
brains w hen listening to their soio, and
when asking them to recall something
shamefiul they did in the past. A Itho
sleepers and non-sleepers similar
brain activity when recalling the sng-
ing, when recalling a past shame, those
who slept well responded differently,
implying that the effect had softened.

essar Van Someren argued this
also gave 2 clue as to the cause of in-
somnia itself. "It is easy to imagine that
one cannot get rid of the emotions of
today [bat] takes them to tomorrow,
meaningtensicn increases all thetime.”
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| m———
Royal Anzac
Day on both |*
sides of

the world

rwal Famiky paid tribute o

the fallen who served in the

armed forces of Australia

andd New Zealand

Mabvern writes).
While the Duke of

fterrorist attacks on the
wity's mosqques, his wile
attended a service of
commemoration and
h.g:.ngmmnrk
in Lonadon.
'I'beWE—.d:mlnﬂH}ll*eg
service inclsded an
unannounced visit from the
Duke of Sussex, whose
name had not been

» Thie duke, whao was

sealed next bo the

Cambridge and the Duke
of Gloucester, exchan, Lanka aftacks. The
)l:dsw:lhuhnkcf ebsea | Rev John Hall, Diean of
Pensioners W i . spoke of “the

The annual event, which recent suffering” in
murked the 104t Christchurch, a city that he
anniversary of the landi recalled from chibdbood as
of Allied forces at Gall one that represented the
served o remember not choseness of culture
only the 50,000 killed between Britain and New
during the camipaign but Zealand. “This sofitary act

horror and death o a
country at peace miest not
d’l’eantﬂednu

Friendships and associat
between these :I'rl:ﬂ'lnm
refigious fiths" he said “It
i o ke thatt the
of Cambridge is
resenting the

;g!a‘llh?siﬁmg

Prince William, who laid

|
News

Starship Children's Haspital

in Chy he
met Alen Alsali, fve, who
waoke from a coma this
week afler she was
injured in the attacks on
March 15. Alen, who only
- resumed talking a few davs
asked: “Dao you have a
hter™ He replied:
“Yes, she's called Chardotie.
& | She’s about the same age as

Yo

In Lomdaon Jordyn
Hamamasnid, whio was chosen
o read a prver on behalf
af the New Fealand High
Commission, added a
iribute i these killed in Sri

great uncle, Sergeant

Farm, the place where he
wan the nflﬁlnn' Medal,™ he
said. The citation for the
meedal noted thal Grmes,

then a bance—corn
Found himsed o be the only
remaining non-
comimissioned
officer of hix
platoon. He tovk
charpe and
nim
the defence of the
line “using cool
i at
a
The: Duike: of Sussex 7 ,(ﬁ fime™,
with the Duchess of
Cambridge at 4 ‘\yf
‘Wiestrmines ber
Abbey, whils
Willizm is greeted
by New ’
Zealnd's
minisier, lacinda
Ardem Parades and

mwre recent deaths From

of agyression bringing

awreath, also visiled the

services were also

How death of
grandmother
put fear into

Henry VIII

Kaya Burgess

Henry ¥1llwassa terrified of asickness
that plagued 16th century England that
he trvelled arcund the country to
avaid it. A newly disoovered letber may
explain his paranoia.

More than 500 years afier her death
archvists have found ot what killed
Henry ¥1lI's maternal grandm:
Elabeth Woodville, the wile DF
Edward [V and mother of Edward ¥,
who was known as the White

A letter written by Andrea
the Venetian ambassador, in 1511 sy
“The Queen-Widow, mother of King
Edward, has died of plague, and the
Kiﬁ s disturbed.”

e disturbed king was her grand-
W1 whiowas onthe throne
when the letter was sent.

Fuan erof the National Archives,
who discovered the note, said “It was
written in the context of H::nr}-'s own
deep-seated fear of disease
2 cause of Woodville's death had
been 2 mystery to historians. She re-
tired from the court to live a religious
lifz at Bermondsey Abbey and when
she died in HBI?‘s.imple funeral was
hedd, believed to be in accondance with
herwishes. Historians now believe that
this may have been due to fears of
spreading the sickness that killed her.

Mr Roger said that the ambassador

sent the note 1Y yers after
acdville’s death after gleaning details

{mm Ea n:| H= s court.
when Henry was
anl}la}l:ﬂrd.d,&u:ﬂuh:luplainaberm
uE I throughout his

o %ﬂl}"! nlderhrmhs.ﬁrthur.:l—
50 died from a my us illness and
Henrys first child, also called Henry,
died before be was two moaths ald.

During certain periods the king
would sleep in a different house every
night to mvaid outbreaks of plague and
an illness known as the seeating sick-
ness, which spread across England in
ﬁeepd:rnnbehte:n 1485 and 1551

The Venstians managed cutbreaks
through an effective system of quaran-
tine, and in the better the Venetian am-
bassmador asks to go home after two of
his servants died of plague.

san, Hen

Sri Lanka tourists warned of more terror

Catherine Philp

Diplomatic Cmﬂmdment

Hugh Tomlinson bo

Graeme Paton Transport Commespondent.
The Fonsign Office has warned against
all but essential trvel to St Lanll‘E‘rnid
fears that Isdamic terrorists are prepar-
ing more attacks after the Easter
Sunday bombings.

About 8000 Britsh tourists were
urged to contact trvel companies too
discuss  departures. A ments
were being made to alkow themiotnmvel
during the curfew imposed since the
arlnm in which eight Britons wene
amang moee than 250 people killsd.

A farther K000 British citizrns are
resident on the island but there will be:
no evacuabion.

Jeremy Hunt, the foreign
said be hoped that the warning, the
highest ever applied to thewhole of the:
country, would be temporary. The ad-
vice came after Ranil Wickrem

the prime minister, said membersof the:

Extremist preacher addressed bomber's UK university

One of the Exster Doy studying at Kingston and go to Palestine and
bombers was s University. He retumed Faghit the: terronists,
at a British university to visit in 2008, it Fighit the Zionists”
itz an extremist yEsten It iz meot kreowmn
preschesr encou mhﬂd whather the would-be
shudents there to traved | two wictims near 2 zoo bomber was present for
o fight jihad Udhn after his bomb failed at | the appearance of Mr
Simpson and Duncan a hatel in Calombe. ‘whose mosque:
Gar, write), In 2006, while wizs attended by the
Abdul Lathief Jame=l med was at o men wha

Mohamed Ived in a Ki _ Shaleed Begg, | Fusdlier Les Righy
formeer counal houszin | imam at the Lewisham 200 Mr B=gg losta
Tooting. soutfrwest and Kent Ishamic Centre, | libel st against the

. between told students: You want | BE3C o after he
lanuary 2006 and to make jihad? Very wa labell=d “an
September 2007 while good, ke some money | extremist presches™.

Islamist group that attacked three ho-
tels and thres churches were sill at
large “We have rounded up alot of sus-
pects but thereare still active peogle on
the un,” he sid A spokeswoman for

the Asaciation of Eritish Trwel
Agentsaid: "Customers who are dueto
travel imminently to the sland will be
offered options of deferring their date.
transferring io another destination ora

full refund Customers who have
booked independently will need 1o dis-
cuss theiroptionswith theirairdine and
accommedation provides.

The US embassy earlier warned of a
threat to “places of worship”™ this week-
end The [smeli government advised

Jameel Mohamesd
was o student for
@ year in Britain

citizens to bewve, citing an “elevatsd and
eoncrete threat”.

Sri Lankan police issaed an appeal
for information about three women
and a man suspected of imvolvement in
the bombings. Islamic State has
claimed responsibility for the cutrage.

A totzl of nine people arebelioved to
hve blown lbem:neh.uupcm Sunday,
either during attacks or when police

tried to arrest them. Most of the sus-
bomberswere described as “well

edocated”. Among them was Abdul
Lathiel Jameel Mohamed, 38, who
studied in the UK about I2 years ago,
before moving to Australia

His sister said yesterday that he was
radicalised in Australin. Samsul Hidaya
told Mail Online *My brother became
desply religious in Australia...hecame
back to 5ri Lanka a different man”™

The death toll was revised by health
afficials last night o 253 from 355 They
blamed 2 “mloalaticn error”.

The sons of a British firefighter killed
with hiswife, a GP, said yesterday that
metnuph had dedicated their lives to

hieds

£m}s-|am:|p and Sally Bradley, from
Manchester, had lwved in Awstralia
since 2005 In 2 statement issoed by
Seotland Yard, MrHar sons, Gavin
and Miles, mid he was 2 devoted father
whoasa barough commander forbMan-
chester fire service led a team that
responded to the K96 IRA bombing.




This is an in-depth CSP and needs to be studied with reference to all four elements of the
Theoretical Framework (Language, Representation, Industries, Audiences) and all relevant
contexts. You will need to analyse the front page and the selected story (‘Royal Anzac Day on both
sides of the world’ 26/04/19) in relation to Media Language and Media Representations. The story
will need to be studied in the context of the page on which it is printed. You will also need to study
The Times in relation to Media Industries and Media Audiences. This means looking beyond the
specific edition to consider issues of ownership, production, funding, technologies and regulation
(Media Industries) and targeting, marketing, sales and readership, audience interpretation,
fulfillment, uses and gratifications ideas and theories (Media Audiences).

Selection Criteria

The Times is a high status national daily broadsheet newspaper that has social, cultural and
political significance. Comparison is invited with the Daily Mirror which has a different target
audience and a different political and ideological viewpoint.

What do | need to study? Key Questions and Issues
This paper relates to the theoretical framework by providing a focus for the study of:

e Media Language Analysis of The Times front page and story will develop an understanding
of the ways in which the conventions of newspapers — headlines, selection of image, choice
of written language, formatting — are used to communicate meaning. You may also wish to
discuss how choices made in the construction of the front page and the story influence
meaning, including creating narratives. Direct comparisons with the front page and the
same story in the Daily Mirror newspaper — similarities and differences — should also be
considered.

Media Representations You will need to investigate the representation of social groups,
issues or events featured on the front page and in the news story, identifying how the
selections made construct versions of reality, convey particular points of view, messages,
values and beliefs which reflect the political and ideological position of The Times and direct
the audience towards particular interpretations of the content.

e Media Audiences The target audience for The Times will be defined in terms of NRS
categories and demographics and may be compared with that of the Daily Mirror. How does
the newspaper attract its audience? What pleasures are offered to readers of The Times?
Does the newspaper position its reader to be Active or Passive? What opportunities are
offered to audiences to negotiate or reject the preferred reading?

e Media Industries What is the market position of this product? What are the circulation
figures and how have they changed? Who owns The Times and how is the organisation
responding to the challenges to traditional newspapers from digital platforms? What trends
are towards convergence of media platforms in the case of The Times. How and why are
British newspapers regulated?

e Social, Paolitical and Cultural contexts This product invites further study of the role of the
press and the arguments for and against press freedom. The issues of press intrusion, the
ethics and working practices of newspaper journalists are also worth considering. In terms
of the political context you will need to investigate The Times' political leanings and how
they are reflected in the content you have studied.
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Product:
Advertising and Marketing — Television advertisement for Galaxy
https://www.youtube.com/watch?v=Sw-9zMEDzRM

This is a Targeted Close Study Product for which you will need to focus on the following areas of
the Theoretical Framework:

Media Language

Media Representations

Selection Criteria

This advert is of some cultural significance because of its extensive use of CGI and its intertextual
references to a dead celebrity. It also provides extensive opportunities for analysis using technigues
and concepts drawn from the study of Media Language and Media Representations.

What do | need to study? Key Questions and Issues
This advertisement relates to the theoretical framework by providing a focus for the study of:

e Media Language
Semiotic analysis of this product will help develop your understanding of how codes and
conventions are used to communicate meaning. How would you describe the narrative
structure of the advert? How useful are narrative theories (such as Propp) in the analysis of
the Galaxy advert? What elements of intertextuality can you identify? Which techniques of
persuasion are used to promote the product?

¢ Media Representations of place, celebrity persona, the product (Galaxy chocolate), a
historical period, nostalgia, masculinity and femininity, class and age. How are these
representations constructing a version of reality? Identify the stereotypes used and explain
their function. How are choices made by the producers of this advert in order to convey
particular viewpoints, messages, values and beliefs? What factors will affect the audience’s
interpretations of these representations?

e Social and cultural contexts. The product raises issues of the link between advertising,
identity and consumerism within a broadly consumer culture. Comparing the Galaxy advert
with historical examples (e.g. early television adverts for confectionery) will help you
understand the powerful influence of changing social values and beliefs on advertisements.

Turn over »



https://www.youtube.com/watch?v=Sw-9zMEDzRM
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Product:

Advertising and Marketing — NHS Blood and Transplant online campaign video Represent
featuring Lady Leshurr

https://www.youtube.com/watch?v=4YUbquK Oal

This is a Targeted Close Study Product for which you will need to focus on the following areas of
the Theoretical Framework:

Media Language

Media Representations

Selection Criteria

This is a product that targets a niche audience with a clear persuasive message. It incorporates the
conventions of music video and illustrates many aspects of media language and media
representations as theoretical framework areas. There are rich and challenging opportunities for
analysis here.

What do | need to study? Key Questions and Issues
This paper relates to the theoretical framework by providing a focus for the study of:

e Media Language What is the message of this product? How are the chosen codes and
conventions helping to communicate this message? Skills of semiotic analysis will help you
understand this product. What is the genre of Represent? Are there any elements of
intertextuality or hybridity? How would you describe the narrative structure of this product?
How is narrative being created to construct a point of view?

e Media Representations. Represent offers the opportunity to analyse a range of
representations — ethnicity, masculinity, femininity, age, class, ability/disability and place
amongst others. How effective is the use of stereotypes in Represent? How do theoretical
perspectives on representation including processes of selection, construction and mediation
help with the understanding of this product? What factors affect the audience interpretations
of the representations offered in this product?

e Social and cultural contexts. The NHS Blood and Transplant marketing campaign
Represent featuring Lady Leshurr is directly aimed at the BAME audience in an attempt to
boost the number of blood donors from this section of society. This product raises issues
about the social function of some promotional products and the impact they can have on
behaviour, attitudes and beliefs.



https://www.youtube.com/watch?v=4YUbquK_OaI
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Product:
Advertising and Marketing — OMO Print advert from Woman’s Own magazine, 5 May 1955

“OMO mkes

R T ———— Y T R T T T e e e T —

S s e e A <

“ This’ll shake you, Mother! | Tni exciting new Omo-brightness puts ordinary
Fancy saying all washing powders were | whiteness completely in the shade. Many powders

the same! You can’t say that any more—not | get things clean and white. Omo does this—and ¥

after ve scen Omo-brightness. Whites | much more. Omo-boiled whites are clean, white

et ik Dse e 1aace (el ks b well Vo, Vailhant bright adds BRIGHTNESS |}

white, They're bright. Actually bright/” | Today millions of women insist on this extra to WHITENESS /Y
Yes, she's rightabout Omo. This wonderfulnew | Omo-brightness, every washday. One packet— ’ .

detergent really does add brightness to whiteness. | and you'll be an Omeo fan, too! i | [ l 1

QMO adds Brightness to whiteness

Turn over »
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This is a Targeted Close Study Product for which you will need to focus on the following areas of
the Theoretical Framework:

Media Language

Media Representations

Selection Criteria

This product provides good opportunities for developing and applying analytical skills drawn from a
study of Media Language and Media Representations. Studying this product in its historical context
will help you to understand just how important the social and cultural contexts can be in the
construction of media products.

What do | need to study? Key Questions and Issues
This product relates to the theoretical framework by providing a focus for the study of:

¢ Media Language. What are the connotations and denotations of the various signs that
make up this advertisement? How do elements such as layout and design, typography,
body language and use of language contribute to the meaning of the product? Messages
and values are clearly different to those found in modern advertisements, but how are these
messages and values communicated by the signs, codes and conventions used in this
advertisement? How effectively is media language used to create a persuasive message?
How does the combination of elements in the advertisement contribute to a narrative? How
does the media language used here position the target audience and how does today’s
reader interpret these signs differently?

¢ Media Representations. You will need to study the representations of gender here;
particularly femininity but also the implied representation of masculinity. To what extent does
the product make use of a stereotype or stereotypes? What is unfamiliar and what is familiar
about the 1950s world that is re-presented here? Discuss your own interpretations of the
representations here. How are these interpretations influenced by your own experiences
and beliefs.

e Historical, social, cultural and political contexts. You should discuss the ways in which
media language and representations reflect the social, historical and cultural contexts in
which this advertisement was produced. Does the help you to make sense of the contexts
influencing today’s advertisements? Useful contrasts can be drawn with the two other
advertising and marketing Close Study Products. Have political changes played a role in the
developments that have made this advertisement seem outdated and unusual, especially in
terms of gender representation?
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Product:
Radio — Radio 1 Launch Day. Tony Blackburn’s breakfast show. Sept 1967 (excerpts)
http://www.radiorewind.co.uk/radiol/radio 1 launch day.htm

This is a Targeted Close Study Product for which you will need to focus on the following areas of
the Theoretical Framework:

¢ Media Industries
¢ Media Audiences

You will need to listen to excerpts from the Tony Blackburn Show on Radio 1 launch day but the
main focus of your study should be a historical investigation into Radio 1. You will need to be
aware of historical developments in music radio; more specifically, radio designed to cater for
the music tastes of a youth audience.

Selection Criteria

The launch of Radio 1 was an event of historical and social significance and an important turning
point in the history of radio. This is a product with which students would not normally engage but
it provides a useful point of contrast with contemporary developments in youth-oriented radio.

What do | need to study? Key Questions and Issues
This radio product relates to the theoretical framework by providing a focus for the study of:

¢ Media Industries How was the BBC funded at the time and why was the decision made
to make big changes in their radio provision? How was Radio 1 influenced by the BBC's
role as a public service provider? Who worked for Radio 1 as presenters and how did
they influence the style and musical approach of the station? You should also consider
the success of Radio 1 at launch and in the following decades. You will need to discuss
the rules, regulations and constraints that limited the scope of Radio 1 in 1967 for
example the restrictions on ‘needletime’ and the requirement to provide information and
education as well as entertainment.

e Media Audiences What audience was the BBC hoping to capture with newly launched
Radio 1 and how did the Tony Blackburn Breakfast Show position this audience? What
was the preferred reading of the show? How did the BBC perceive the youth audience’s
needs and tastes? How were young people able to gain access to their music in 1967
and how is the consumption and use of music different today?

e Historical, political social and cultural contexts This product invites further study of
the role and relevance of radio in an online landscape by drawing comparisons with
Apple Beats 1 Radio and other streaming services. How has Radio 1 coped with
changing demands and pressures since 19677 An investigation into the role of pirate
radio and its suppression by the government in the period immediately before the launch
of Radio 1 will provide a political context.
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Product:
Radio — Julie Adenuga Beats 1 Radio
http://www.julieadenuga.com/

This is a Targeted Close Study Product for which you will need to focus on the following areas of
the Theoretical Framework:

Media Industries

Media Audiences

You will need to listen to excerpts from Julie Adenuga’s show on Apple Beats 1 Radio but the
main focus of your study should be an investigation of Apple Beats 1 Radio as an example of
modern trends and developments in radio. You will need to be aware of trends and
developments in music radio; more specifically, radio designed to cater for the music tastes of a
youth audience.

Selection Criteria

Beats 1 is wholly owned by Apple and launched in 2015 as a subscription based streaming
service with a focus on indie and rap music. It has a global audience with Julie Adunega
concentrating on UK music. Beats 1 demonstrates emerging, future developments in the media
and provides an opportunity to study issues linked to ownership, globalisation and convergence.

What do | need to study? Key Questions and Issues
This radio product relates to the theoretical framework by providing a focus for the study of:

¢ Media Industries. You will need to discuss the reasons for Apple getting involved in
radio. Why is Apple keen to diversify into the provision of content as well as the
manufacture of hardware? How have their decisions been influenced by cultural and
technological developments? You will need to investigate the constraints placed on Beats
1 presenters for example in terms of the freedom they are given to select their own music
choices. How much of a threat is Beats 1 (and similar music sources) to traditional media
industries?

¢ Media Audiences. How does Beats 1 target its audience and what is the appeal of the
shows (including Julie Adunuga’s) that they offer. How does Beats 1 fulfil the needs of
listeners and contribute to their sense of identity? Is the audience passive or does Beats
1 provide opportunities for the audience to engage actively? You should discuss the
usefulness of Uses and Gratifications theory in understanding the Beats 1 audience.

e Social and cultural contexts This product invites further study of the role and relevance
of radio in an online landscape. Contrasts with the launch of Radio 1 will help to develop
an understanding of the historical development of radio.



http://www.julieadenuga.com/
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Product:
Film: Doctor Strange (dir. Scott Derrickson 2016)
https://www.youtube.com/watch?v=wwcSki7r9cQ (Official trailer)

This is a Targeted Close Study Product for which you will need to focus on the following areas
of the Theoretical Framework:

e Media Industries

You do not need to watch the film. This is a case study of Media Industries so your focus is on
film funding, effects of ownership, rating and regulation, the global scale of the film industry as
well as other industry issues.

You will need to make explicit comparisons with your other film CSP: I, Daniel Blake.

Selection Criteria
Film; Hollywood blockbuster, Doctor Strange is the 14™ Marvel comic film. It raises many
industry issues surrounding the production, distribution and exhibition of film in the digital age.

What do | need to study? Key Questions and Issues
This product relates to the theoretical framework by providing a focus for the study of:

e Media Industries What production companies were involved in the making of Dr
Strange? Define ‘Blockbuster’.
What was the production budget? How were audiences targeted? Discuss Star Power.
How was the film released? How successful was Dr Strange at the box office? What
certification did the film receive and why? What merchandising tie-ins were associated
with this film? Which multi-media platforms supported the marketing of this film? Which
multimedia platforms support the exhibition of Dr Strange? How many countries was
the film distributed to? How does this help with understanding the nature of
globalization? What effect does the domination of Hollywood have on national cinema
production worldwide?
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Product:
Film: I, Daniel Blake (dir Ken Loach, 2016)
https://www.youtube.com/watch?v=ahWgxw9E h4 (Official trailer)

This is a Targeted Close Study Product for which you will need to focus on the following areas of
the Theoretical Framework:
Media Industries

You do not need to watch the film. This is a case study of Media Industries so your focus is on
film funding, effects of ownership, rating and regulation, the global scale of the film industry as
well as other industry issues.

You will need to make explicit comparisons with your other film CSP: Dr Strange.

Selection Criteria

Film; I, Daniel Blake is a British Social Realism film directed by veteran left wing film maker Ken
Loach. It raises many industry issues including lack of access to funding for independent film
production, and difficulties of distribution and exhibition for limited audience films.

What do | need to study? Key Questions and Issues
This product relates to the theoretical framework by providing a focus for the study of:

e Media Industries What production companies were involved in the making of |, Daniel
Blake? Define ‘Independent cinema’.
What was the production budget? How were audiences targeted? Discuss ‘Director
Power’. How was the film released? How successful was |, Daniel Blake at the box office?
What certification did the film receive and why? What merchandising tie-ins were
associated with this film? Which multi-media platforms supported the marketing of this
film? Which multimedia platforms support the exhibition of I, Daniel Blake? How many
countries was the film distributed to? How does this help with understanding the nature of
globalization? What effect does the domination of Hollywood have on national cinema
production worldwide?
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Product:
Print (Magazines) — Front cover of Tatler April 2017
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This is a Targeted Close Study Product for which you will need to focus on the following areas of
the Theoretical Framework:

e Media Language
¢ Media Representations

Selection Criteria

Tatler is an upmarket lifestyle/consumer magazine which offers some clear contrasts with Reveal.
It is aimed at a very specific audience and is probably not a product normally engaged with by the
majority of students. The product raises issues of perceived quality and offers plenty of
opportunities for analysis and interpretation.

What do | need to study? Key Questions and Issues
This product relates to the theoretical framework by providing a focus for the study of:

e Media Language. You will need to practise and develop skills of semiotic analysis in order
to understand the ways in which meanings are created by elements of this cover such as
design and layout, typography, use of colour and language. The choice of elements and
the relationships between them (including juxtapositions) should also be considered. How
do the elements conform to or reject the conventions of the magazine cover genre? How is
media language used to target and address a specific audience? How are narrative
devices used to tempt prospective buyers to delve further into the magazine.

o Media Representations. How have the producers of Tatler chosen to represent the
people, issues and ideas they have selected? You should discuss the reasons for using
stereotypes and the under-representation or misrepresentation of social groups or
individuals here. How do audiences interpret the representations on the cover of Tatler and
how are these interpretations influenced by the identity of the reader?

e Social and Cultural Contexts. By contrasting this cover with the cover of Reveal you
should be able to reflect on the relationship between magazines and the contexts of their
production. What issues does Tatler prefer to deal with? What are the values and beliefs
implied by the choice and the presentation of contents that is illustrated by the front cover?
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Product:
Print (Magazines) — Front cover of Reveal 18 March 2017
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This is a Targeted Close Study Product for which you will need to focus on the following areas of
the Theoretical Framework:

e Media Language
¢ Media Representations

Selection Criteria

Reveal was a lifestyle/celebrity magazine which offers some clear contrasts with Tatler. It is aimed
at a very specific audience and is probably not a product normally engaged with by the majority of
students. The product raises issues of perceived quality and offers plenty of opportunities for
analysis and interpretation. The magazine is no longer in print but teaching should focus on this
front cover.

What do | need to study? Key Questions and Issues
This product relates to the theoretical framework by providing a focus for the study of:

e Media Language. You will need to practise and develop skills of semiotic analysis in order
to understand the ways in which meanings are created by elements of this cover such as
design and layout, typography, use of colour and language. The choice of elements and
the relationships between them (including juxtapositions) should also be considered. How
do the elements conform to or reject the conventions of the magazine cover genre? How is
media language used to target and address a specific audience? How are narrative
devices used to tempt prospective buyers to delve further into the magazine.

¢ Media Representations. How have the producers of Reveal chosen to represent the
people, issues and ideas they have selected? You should discuss the reasons for using
stereotypes and the under-representation or misrepresentation of social groups or
individuals here. How do audiences interpret the representations on the cover of Reveal
and how are these interpretations influenced by the identity of the reader?

e Social and Cultural Contexts. By contrasting this cover with the cover of Tatler you
should be able to reflect on the relationship between magazines and the contexts of their
production. What issues does Reveal prefer to deal with? What are the values and beliefs
implied by the choice and the presentation of contents that is illustrated by the front cover?
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Product:
Music Video: Arctic Monkeys — | Bet You Look Good on the Dance Floor (2005)
https://www.youtube.com/watch?v=pK7egZaT3hs

This is a Targeted Close Study Product for which you will need to focus on the following areas of
the Theoretical Framework:

¢ Media Industries
¢ Media Audiences

Selection Criteria

In the context of music video, | Bet You Look Good on the Dance Floor does have some cultural
significance as a key moment in major structural changes within the music industry. The product
relates to emerging, future developments in the media as it represents a change in the way that
artists could, potentially, build and communicate with an audience.

What do | need to study? Key Questions and Issues
This product relates to the theoretical framework by providing a focus for the study of:

e Media Audiences. How does the | Bet You Look Good on the Dance Floor video target and
address its audience? How do Arctic Monkeys use video to project their image? How did
Arctic Monkeys exploit the online presence and niche nature of their fanbase? You will need
to discuss the nature of music video itself as a primary means whereby the band/ artist
projects an image, how much control they have over that image and the very different
perceptions of that image. What are the pleasures and rewards for music video audience
members?

¢ Media Industries. Why is this video seen as a turning point in the relationship between the
music industry, artists and fans? How have technological developments enabled
bands/artists like Arctic Monkeys to self-produce their own artistic output and what are the
implications of these challenges to mainstream music producers and publishers? How are
music videos rated and regulated in the UK?

e Historical, Social and Cultural contexts. The Arctic Monkeys may be seen as a case
study comparable to other key events in the history of popular music such as the Beatles
forming their own record label and the rejection of stadium and pomp rock by the punk
explosion.
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Product:
Music Video: One Direction — History
https://www.youtube.com/watch?v=yjmp8CoZBlo

This is a Targeted Close Study Product for which you will need to focus on the following areas of
the Theoretical Framework:

e Media Industries
¢ Media Audiences

Selection Criteria

This 2015 video self-referentially covers the band’s own history since their creation during 2010’s
X-Factor. Their debt to Simon Cowell is acknowledged in the video. This product provides
interesting opportunities to study convergence between media industries, the role of video in
reaching audiences and the relationship between producers and audiences.

What do | need to study? Key Questions and Issues
This product relates to the theoretical framework by providing a focus for the study of:

e Media Audiences. How does the History video target and address its audience? How do
One Direction use video to project their image? What assumptions have the producers of
History made about their target audience? You will need to investigate the ways in which
audiences consume and use music video such as this. How and why do audience
responses vary? Do these responses to music video change over time?

¢ Media Industries. What is the relationship between the video (and the timing of its release)
and other One Direction products such as singles and albums? How influential are record
companies (like Simon Cowell’'s Syco) in determining the form and content of music videos
like History? What role has music video played in One Direction’s global commercial
success? How are music videos rated and regulated in the UK?

e Historical, Social and Cultural contexts. It is worth exploring the wider cultural debate
about the merit of ‘manufactured’ pop music such as boy bands, tv reality show winners
versus the supposedly ‘authentic’ indie bands and rap artists.



https://www.youtube.com/watch?v=yjmp8CoZBIo
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Additional Notes for Teachers
Availability and age suitability of CSPs

AQA has provided links to online versions of the majority of the CSPs. Some products will, however,
need to be purchased by centres. Where this is the case, we have made it clear where they can be
accessed. Further information is provided below.

There may be issues relating to age appropriateness for some of the CSPs. Teachers should use
their discretion in previewing and selecting suitable material, but it should be noted that all age-rated
CSPs are suitable for audiences of below 15. The only exception to this is the film I, Daniel Blake
which is 15 rated. However, as an industry only study, it is not a requirement that students should
watch the film itself.

Television
Class, Episode Four: Co-owner of a lonely heart

This is available as a box set (available on Amazon), though may also be available on BBC iPlayer if
repeated. The box set is 15 rated so care should be taken if other episodes (including episode 1) are
shown. Episode 4 is 12-rated (http://www.bbfc.co.uk/releases/class-video-3)

An outline knowledge of the series will be sufficient to place narrative, plot and genre elements of
Episode 4 in context.

Dr Who, An Unearthly Child is available as part of a box set (BBFC 12 rated) (available on Amazon)
but links are also be provided to online sources of this episode.

Online, social, participatory and video games

Links to the Zoella YouTube channel and to her social media presence are available in the CSP
booklet.

The Kim Kardashian; Hollywood game is a free download for iOS and Android devices. In-app
purchases are available but strictly not required for this CSP. A PC version is also available for
download which offers the same user experience of the game as the mobile version. To access the
PC version, you will need to download file converter software. If this is not possible, there are also
many YouTube videos that demonstrate gameplay available. Links to Kardashian’s Twitter and
Facebook presence are also available. Any other aspect of Kim Kardashian’s past or present online
presence is acceptable to study for this product.

Lara Croft Go is available as a free download for iOS and Android devices. In-app purchases are
available but strictly not required for this CSP. A Microsoft PC version is also available for download
which offers the same user experience of the game as the mobile version. There are also many
YouTube videos that demonstrate gameplay available.

Turn over »


http://www.bbfc.co.uk/releases/class-video-3)

34

Newspapers

Digital versions of the front page and focus story of both newspapers are available in the CSP
booklet. Please note that these will change for each academic year, but will always be drawn from
The Times and The Mirror.

Advertisements

Links are provided in the CSP booklet to audio-visual material. A digital version of the print ad for
OMO is also available in this booklet. The study focus here is on Media Language and Media
Representations.

Radio

Links to both shows are available in the CSP booklet. Students need only study illustrative excerpts
from the Tony Blackburn Show (broadcast on Radio 1 launch day) and the Julie Adenuga show. It is
not necessary to analyse these products themselves in any ways except those relevant to audience
positioning, audience construction and mode of address. It is pertinent for students to be familiar with
the birth of Radio 1 as an event in radio history and the ongoing efforts of Radio 1 to win and
maintain an audience. Julie Adenuga’s show is representative of recent developments and
technological changes within the radio industry. Beats 1 Radio shows sometimes include explicit
language. You may want to take this into account when selecting material for study.

Students should study these shows in the wider framework of the radio industry and radio audiences
and within relevant social, cultural, historical and political contexts.

Film

Film is an inextricable part of the wider media landscape, which is intimately connected with other
media, such as television, video games and online media. However, to avoid overlap with GCSE Film
Studies, film should not be a primary object of study in this context. Students may study individual
feature films, but, for this specification, this must only be in the context of the study of media
industries.

Students do not need to watch the film CSPs.

Links to age appropriate trailers for both films are available in the CSP booklet. The study focus
should be on media industry aspects of these two CSPs: the nature of production including
ownership, funding and processes. Contrasts may be drawn between a high budget Hollywood
production, distribution and exhibition process and a relatively low budget, independent alternative.

Magazines
Digital versions of the two magazine covers are available in the CSP booklet.
Music Video

Links to online versions of the two music videos are available in the CSP booklet on the website but,
as with Radio, above, the focus of study should be on industry and audience issues.

END OF CLOSE STUDY PRODUCT BOOKLET
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